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Economy

A perennials a good deal cf. woodies, annuals
I cheaper for former, longer lived for latter
I make sure customers realize differences

A less money ==>fewer larger plants or
smaller plants



Demographics

A aging population = easier gardening

| tools (ergonomic), practices (raised beds), plants
(less heavy work)

A new gardeners
i retiredd now time
i families grown, kids awayd now time
inew ANhomeowner so
I kids
fentering through the ned]



New gardeners

A need to be successful

A knowledge is key
I from your firm or elsewhere (friends, internet)

A ldeas help sell eg. end caps
I combinations 5+ different species, 3+ of each
| accessories (statues, whimsy)
I supplies (fertilizer, compost, deer repellent)



Time

or lack of

A instant beds from larger plants
| opposite to economic need smaller plants
I maybe smaller space, fewer large plants

A low (not nod explain= success) maintenance



nNnconnectednes

A internet, social networking

I firms: useful website, basics, information,
searchable (can link to other information or
Incorporate)

I communication beyond emails, newsletters
I blogs, facebook, twitter, youtube, other
| are you there?



Buy Local

A eg. buylocalny.org

A many support, often result of food crops,
transfer support to other local industries

A niche cf. box stores, internet suppliers

| see the goods, feel the goods, answers from real
people, support local jobs and economy, less
Issues with shipping, store as a destination,
better for environment é.




Environment

A sustainable practices

I less carbon footprint (eg less shipping)= global
warming issue many embrace

I better use fertilizers, pesticides= less pollution,
watersheds in particular



Environment 2

A sustainable plants
I right plant, right place = less maintenance (time)

I groundcoversd growth area = less maintenance
and mowing
i NO to invasivesd get to know, sell alternatives
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Acocooni ngo

A people staying at home more (economy)
A cheaper to invest in property than travel
A property seen more needs to look good

A more time



Other local iIssues with impact

A watersheds (eg. Lake Champlain)
A farmers markets
A beautification projects eg entry in

America in Bloom (Americainbloom.org)
I Incredible, vastly untapped potential for industry



Choices of Perennials

A Issues affect 10 trends in
I Design (6)
I Function (4)
A Specific new perennial plant trends



Design trend: Perennials as Annuals

A confusing to consumer?

A foliage, flowers
ile.g. coral bell s |
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Design trend: Tropicals

A tropicalsi still strong
fal ocasi a, c¢al
I performance in North?
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Design trend: texture

A grasses (annual, perennial)--texture

A dry climate/succulents
I Xxeric, desert, Mediterranean

.

Sedum Kalanchoe Fescue

OAngel ina®Fl ap Jacks®EIlijah B



Design trend: Fashion

Aseries, such
I Proven Winners/Selections

I Hort Couture
Awww.hortcoutureplants.com
Aculinary couture

Y Tomato

OPl um Lemo
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http://www.hortcoutureplants.com/

Design trend: Small Spaces

function of
design,
time, space,
economy
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